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PODRAVKA GROUP BUSINESS RESULTS
FOR THE PERIOD JANUARYNE 2010

Main business characteristics

1. The total sales of the Podravka Group in sheritthef 210 amounted HRRK1,662.7
millionwhich represents a 4% drop compared to the same period of last year. Sales of
Stategidusinessraa (SBA) Food and beverages tét&lked ,315.8 milliadich is a drop
of 4%nhile the sales of the SBA PharmaceuicdtiRiK3469 milliorrepresenting a drop of
6%.

2. The operating costs/expenses Biottiravka Group EiRKS2.9 million lesge§%).

3. The realised net profit of the Podravka GaRK3ik.2 milligrwhich represents an 80%
growth compared to the same period of the year before.

4. The net profit of the Podravka Group nathi@aurreitems amountéd HRK57.0 million
which is a 8@ growth compared to the same period last year.

Significant events

1. Erste Factoring d.o.o. called Podravka d.d. on 25 January 2010 to pay as guarantor the li
arising from the Bill of Exchange Finance Contract, concluded between Fima Grupa d.d. (a
Client) and Podravka d.d. (as the Guarantor), in the aR®OW20T Irhillion. Provisions were
made in the financial statements of 2009 for the quoted amount. Podravka d.d. has instit
proceedings for collecting the quoted amount from Fima Grupa d.d. and their success
respectively.

2. Podravka d.d. successtuiypleted the issue of the second tranche of commercial notes on &
February 2010 in which Raiffeisenbank Austria d.d. (RBA) was the issue dealer. The total na
tranche amount is HRK 130 million, yield 9.15%, issue price 91.638% and maturity 364 c
Similarly to the first tranche, the second tranche of Podravka d.d. commercial notes also ar
great interest among many institutional investors, such as the most significant retirement
investment funds and insurance companies. The obtainedcqosid¢iaidy exceeded the
issued amount and the funds collected were used for refinancing the first tranche issue
February 2009. The total value of the Program for Podravka d.d. commercial notes issue is
350 million.



3. The following decisions Wweraght at the General Assembly of Podravka d.d. held on 25 March
2010 in Koprivnica:

1. Decision to recall the president and the deputy president of the General Assembly
Podravka d.tlas proposed by both the Management and Supervisory Boards of Podravk
d.d. and announced in the call for the General Assembly and

2. Decision to elect the president and the deputy president of the General Assembly
Podravka d.didentically as proposed by both the Management and Supervisory Boards
Podravka d.d. and ammced in the call for the General Assembly.

Taking into consideration that a Decision on the amendments for the Articles of Incorporati
Podravka d.d. was not brought at the General Assembly, both the Management and Supen
Boards as proposeiswithdrew their further proposals under item 6 of the Agenda (Decision t
recall members of the Supervisory Board of Podravka d.d.) and item 7 (Decision to elect mer
of the Supervisory Board of Podravka d.d.) as announced in the call forgseenldgneral As

4. Podravka d.d. stock enteretlltieechimmdex of the Zagreb Stock Exchange CROBEX10 on 29
March 2010. The Index Commission made the first revision of the index on 11 March 2010 &k
on the trading data for the period from 1 September 2009 till 28 February 2010, which showe
Podravka d.dtock had met all the requirements necessary for index inclusion. The CROBEX
index started being announced on 7 September 2009. The base date is 31 July 2009 and the
value is 1,000. CROBEX10 is weightedfaee teamarket capitalisation ba#gere the
individual stock base is limited to 20%. Ten shares from the CROBEX index Wek the highes
floatmarket capitalisation and trading rate are included in the CROBEX10.

5. On 31 May 2010 the Supervisory Board of Podravka dhdeasitsmddde a decision to
appoint the Presid and members of the Manay8w&rd of FRivavka d.d.
TheactuaPresident of the Management,Board o s | awas adaintagpointed President
of the Management Board of Podravka d.d. and Ljtija Klj@jio s | av Begvi r , M
Mi r os | @re apRointed nhembvers dfitregement Board.
The term of office of the Depesydent of the Management Board of Podravka d.d. expired for
Branko Vuljak and at the same time his term of office a$ tmed®pany Supervisory
Board was reactivated. Thedkoffice of theresident and members of #magément Board
of Podravka dglarts othe day of appointment.

6. Mineral water un@udenabrandvas awarded the Superior Taste Award taritagdnal
Taste & Quality Ingtitof Breses T one of the leading world organisatioistest the quality
of tast®f all product categories from the food and beverage segmentr Tast8 upeaa
categoryestsonly products currently on shop shelves and only products from companies that h
quality control certificareseligible for testiSgudenawas grantetie higheshree star score
andplaced ithe category exceptionghste and quality. Thgmsicance of this award is best
illustrated by the fact that by rule less than 10% of the tested produstsonetimagestars
and over 90% of the maximarksrespectively.

O
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Otrer awarded Podravka produdisi Ajvar, Lino lada, Donut napng Bread mix aBded

bread mix were also granted satwesng them to communicate thetioteatharecognised

quality labé&buperior Tastkewar d 20100 o n ttthredyearspwichk agi ng
establishes them a place amongumagjtyood products.

7. Based on the analysis of the Vegeta brand markeinplégntall | i nar yé segment
concluded that the Vegeta brand has extremely great expansion pedgntihdih special
food seasonings on the market of Poland. This is the reason underlying the strategic decision
make a move into the category of special food seasonings, which vglirmdbedoantg
sales growth and be a significant step in thdduelopment of the Vegeta brand in Poland
and other markets of Central Europe. This project has presented 25 new products under the
Vegeta brand to consumers on the market of Poland.

8.Podr av k a6 svassdnaaurecedd FMC& praduct of 2010 imdAaléhe selection of
theprominent merchant maga@mnec i e Handl owe. Vegeta Natur
shops by directors of leaditagl chains who chpseducts with the higipesfit potentialhe
criteria of the jury for selebtingnsumeproductwerennovatiomroduct quidj availability
in shops, pacpacéging and sales support.
Vegeta Natig a completely new product in the segment of universal seasonings, inspired by
nature and for those vahe pleasure in aanhdattach importanceatbealthy diet.
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Notes

Upon the completion of the restructuring process within the SBA Services the sales of the Podravka Group
reported according to two Strategic businessS&&dsod and beveragessBal Pharmaceuticals starting

from the first quarter of the year 2010. In compliance to these changes we report on the sales of the Po
Group accordingly as follows:

SBA "Food and beverages"
1. Business program Food
A Podravka brands

—Podravka disheBo(draka dishes, Fruit and vegetables, Rice and legumes, Mill products
Frozen food)

—Baby food, sweets and snack
—Fish and fishery products
A Other
2. Business program Food seasonings
A Podravka brands
A Other
3. Business program Meat
A Podravka brands
A Other
4. Business programBeverages
A Podravka brands
A Other

SBA "Pharmaceuticals"

Taking into account the fact that the restructuring process within SBA Services has finished, a reclassific:
revenue was made and therefore the Group's revenue structure accourtdiffeesdismoged in the
reporting period of the year 2009. Sales under Other have been separately disclosed for each business p
within the SBA Food and beverages, which from 2010 together with the sales of commercial goods, private
service pduction and B2B also covers a part of the revenue of the former SBA Services which due to
completion of the restructuring process have been reduced to the lowest possible level.

The sales of 2009 have at the same time been adjusted to tlon dta6ifidat

Disclaimer

This release contains certain forward looking statements with respect to the financial condition, results of

operations and business of the Podravka Group. These forward looking statements represent the Company’
expectations loeliefs concerning future events and involve known and unknown risks and uncertainties that c
cause actual results, performance or events to differ materially from those expressed or implied in such state

Q
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Sales per Strategic Business Areas (SBA)

in millions of HRK

ltem JanJun 2010 JanJun 2009 Index
SBA .
no. Amount % Amount % 2:4
0 1 2 3 4 5 6
1 Food and beverages 1,315.8 79.1 1,368.5 78.8 96
2 Pharmaceuticals 346.9 20.9 369.1 21.2 94
Total 1,662.7 100.0 1,737.6 100.0 96

Sales revenue of the Podravka Group indixenfiosithsf 2010 amountedHRK1,662.7 millipn
which i4% less compared to the same period of the year 2009.

The sales of the SBA Food and bev¢osajleHIRK1,315.8 milliowhich represents a sales drop of

4% compared to the same period of the year before. This drop is generated by the drop of sales of
SBA Food and beverages in Crda#4)(as the market of Croatia still shows nalsignesiod

consumption recovery. The negative trenddriadétaitl employmérdontinued in the second

qguater of 2010 contributing to the adverse expectations of withsagarge effect on domestic
consumption. The sales of the SBA Food and bevévegjgs mnarkets grew 2% mostly resulting

from the economic recovery and consumption growth in EU countries whose contribution in the tots
ofthe SBA Food and beverage%4dg&resenting at the same time a growth of 7% compared to the
same peribof last year.

According to market groups, foreign marketavenecorded growth of salesethe marketsf

Western Europeeoseas countries and the Orientydi®)e highest contribution coming from

market of Australia (43%), Turkey (829%) and Ausind @28Athal Europe (10%bh the highest
contribution coming from market of Poland (25%¢lafReQublic (7%ales dropas recordexh

the markets of Sctthst Erope £%) where the impact of the economic crisgeirggstiting as

oppaed to the countries of Western and Central Europe.

The SBA Pharmaceuticals achieved sales in the BiR88A6d millipwhich represents a sales

drop of 6% compared to the same period of the year 2009. The quoted drop results from lower sale
the market of Croatid o) influenced by the dregle$ of prescription dreld¥/4) and OTC

products18%). At the end of June the new General and Additional List of Drugs of the Croatian Hez
Insurancinstitut€HZZQJ# came into effect with lower prices for a large number of drugs. As the releva
price reduction had been announced months in daigphagersuppliers, wholesalesslucd

their stocks while awaiting loneers. The drop of salé3TaE produgtesults fromhe crises and

weaker buying powerg@stomers have given up purchasing unnecessary drugs. The SBA
Pharmaceuticals achieved a sales growth of 2% on foreign markets generated by a sales growth of
prescription dru¢BE3%)Foreign markets with the highest sales growth are market of Russia (85%
Slovakia (25%), Serbia (20%) and Czech Republic (13%).

1The sales drop in retail amoun@#dSoairceCentral Bureau of Statistamthly statistics report, no. 6, (@@t8 for
the period-3.2010)

2Total increase of unemploywesnl8.9%GourceCentral Bureau of Statigtiomithly statistics report, no. 6, (2218.
for the period512010)

3 Croatian Health Insurance Institute
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New products in the second quarter of 2010
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Soup with vegetable and semolina dumplings

Soup with meat and semolina dumplings and

Soup with liver and semolina dumpliagsnew

Podravka soupthere each bag of soup contair
extraguantitiesf twdlifferenkinds of dumplings.

SN

“ @ !

Fant seasoning mix for chilli con caman ideal base for

preparing this piquant seasoned dish.

Fant seasoning mix for meat and vegetables in assisks

Vegeta universal marinadeg¥ta piquant marinade, Veqg:
Mediterranean marinade and Vegeta garlic ma@neder all

okruglicama
[

in simple preparation of exotic dishes.

Fant seasoning mix forested vegetables Ratatouhielps

pre@re vegetable specialties camgaancombinatiorddferent

vegetables and a selection of fine herbs.

Fant seasoning mix for Stroganefn ideal base foefring

the famous Russiarhdisroganoff.

E‘E. masliné

Podravka Group

those who desire a moderate and compact taste of me:

dishes, goulash and vegetable stevexdligteombinain of
oil and vinegatelydrated vegetables and spices in these '

marinades guarantee an irresistible tastewfladrbecue:
roasts and similar. Products contain no preservative
enhancers nor aromi

; TS
jetrenim i gris_

okruglicama

povrtnim i gris

mesnim i gris
R AN

( okruglicama

Lino\anillino flakesvith an irrestible taste ¢
vanilla, containing 7 vitaaridswhite chocolas
Lino pillowsare an excellent choice for the st
the day anafferdelight in thextraordinatgiste
comingrom a combination of top quality cere
crunchy cocoa cream filled pill
Linokeksolinocappkis an excellent combinatio
cereal, biscuits ameel apple with 9 vitamins
calcium.

Green olivesGreen pitted olives and Gredimas stuffed with peppe

paste By taking over the SMS btayaustomers have been offer:
recognisable traditioaelpe and quality now refreshaddéy desigr
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Special food seasonings under the Vegeta brand on the market of Poland

Vegat a do ¢ isarn offdbengpeetn @onsuressrwho.
appreciate perfectly seasoned dishasigbitnd distinguished taste.
Theline consists of 15 classic food seasompgsitiaof the highest
gqualitydehydrated herbs and vegetedtefullgelected for the most
popular dishes, equally for traditional Polishahstweg others with
minced na, bigos, tripechicken, as well as for world disties
Chinese, Mexican and Italian dishes all up to kebab or meat stic
to this rich offer of food seasonings fdrethee t a d o &, /
our favourite dishes can be quick, simgésyand

Vegeta dpikantnego kurczaldor spicy chicken
Vegetalo kurczakaor chickerVegeta dgrilla/ forgrill,
Vegeta dpikantnego grillorgril pikantVegeta do

gri |l | owa ny kdnshashlikVegets gok -ive
mielonegbfor minced mesegeta dbigosu/ for bigos
Vegeta doyb/ for fishVegeta dé | a /Kor tipes Vegeta
dogulaszufor goulasiVegeta davieprzowiny for pork
Vegeta dkebaba i gyrostorgyrodebabyegeta dal a o
w G o s/Kor ltalian dishesvegeta dd a E ¢ Hfor Es
Chinese dish&ggetadad a . me k s ¥fde a ces k
Mexican dishes

Vegeta Natur do wascreatadgprap
bythe richness of nature. Each of 10 original food se
Vegeta Natur farantains only natural and finely sel
ingredientsaromatiberbs, dehydrated vegetables and
spicesThe products contain no art#izdiives, flavol
enhancersrpreservatives. Food seasonings from the
Vegeta Natur foroffera range of interestoagnpositions

equally for warm dishesushroomishespotato dishes
baked vgetables as well as for disldes forkefir cottage
cheesavith creappomato and mozzarella and all kir
different salad:

VegetaNatwt 0 z i 0 Go w € fgrahicken with
herbs Vegeta Natdro z § o c i s tfoegplder
chickenvegeta Natuto grilla/for grill, Vegeta Natur d
grillowanych warzyfer grilled vegetahMegeta Natui

po TOSTOW

:‘PIEKANEK do dacw z /mipetandiskeiegeta Natao
tost - w i fozteagiyVegdtad\at@lo s/ (
for saladsVegeta Natdro k e f i r for cottage
cheeseVegeta Naturdono z zar el | i/fon
tomato and mozzareglidegeta Natdro da E z

for mushroom
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