
 

 

 

PODRAVKA GROUP BUSINESS RESULTS  

FOR THE PERIOD JANUARY ð JUNE 2010 

 

Main business characteristics 

 

1. The total sales of the Podravka Group in the first six months of 2010 amounted to HRK 1,662.7 

million, which represents a 4% drop compared to the same period of last year. Sales of the 

Strategic business area (SBA) Food and beverages totalled HRK 1,315.8 million, which is a drop 

of 4% while the sales of the SBA Pharmaceuticals were HRK 346.9 million, representing a drop of 

6%. 

2. The operating costs/expenses of the Podravka Group are HRK 92.9 million lesser (-6%). 

3. The realised net profit of the Podravka Group is HRK 31.2 million, which represents an 80% 

growth compared to the same period of the year before. 

4. The net profit of the Podravka Group without nonrecurrent items amounted to HRK 57.0 million 

which is a 61% growth compared to the same period last year. 

 

Significant events  

 

 

1. Erste Factoring d.o.o. called Podravka d.d. on 25 January 2010 to pay as guarantor the liability 

arising from the Bill of Exchange Finance Contract, concluded between Fima Grupa d.d. (as the 

Client) and Podravka d.d. (as the Guarantor), in the amount of HRK 102.7 million. Provisions were 

made in the financial statements of 2009 for the quoted amount. Podravka d.d. has instituted 

proceedings for collecting the quoted amount from Fima Grupa d.d. and their successors, 

respectively. 

2. Podravka d.d. successfully completed the issue of the second tranche of commercial notes on 8 

February 2010 in which Raiffeisenbank Austria d.d. (RBA) was the issue dealer. The total nominal 

tranche amount is HRK 130 million, yield 9.15%, issue price 91.638% and maturity 364 days. 

Similarly to the first tranche, the second tranche of Podravka d.d. commercial notes also arouse 

great interest among many institutional investors, such as the most significant retirement and 

investment funds and insurance companies. The obtained quotations considerably exceeded the 

issued amount and the funds collected were used for refinancing the first tranche issued in 

February 2009. The total value of the Program for Podravka d.d. commercial notes issue is HRK 

350 million. 
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3. The following decisions were brought at the General Assembly of Podravka d.d. held on 25 March 

2010 in Koprivnica: 

1. Decision to recall the president and the deputy president of the General Assembly of 

Podravka d.d. ï as proposed by both the Management and Supervisory Boards of Podravka 

d.d. and announced in the call for the General Assembly and 

2. Decision to elect the president and the deputy president of the General Assembly of 

Podravka d.d. ï identically as proposed by both the Management and Supervisory Boards of 

Podravka d.d. and announced in the call for the General Assembly. 

Taking into consideration that a Decision on the amendments for the Articles of Incorporation of 

Podravka d.d. was not brought at the General Assembly, both the Management and Supervisory 

Boards ï as proposers ï withdrew their further proposals under item 6 of the Agenda (Decision to 

recall members of the Supervisory Board of Podravka d.d.) and item 7 (Decision to elect members 

of the Supervisory Board of Podravka d.d.) as announced in the call for the General Assembly. 

4. Podravka d.d. stock entered the blue chip index of the Zagreb Stock Exchange CROBEX10 on 29 

March 2010. The Index Commission made the first revision of the index on 11 March 2010 based 

on the trading data for the period from 1 September 2009 till 28 February 2010, which showed that 

Podravka d.d. stock had met all the requirements necessary for index inclusion. The CROBEX10 

index started being announced on 7 September 2009. The base date is 31 July 2009 and the base 

value is 1,000. CROBEX10 is weighted on the free float market capitalisation base, where the 

individual stock base is limited to 20%. Ten shares from the CROBEX index with the highest free 

float market capitalisation and trading rate are included in the CROBEX10. 

 

5. On 31 May 2010 the Supervisory Board of Podravka d.d. at its 54th session made a decision to 

appoint the President and members of the Management Board of Podravka d.d. 

The actual President of the Management Board, Miroslav Vitkoviĺ, was again appointed President 

of the Management Board of Podravka d.d. and Lidija Kljajiĺ, Krunoslav Beġvir, Marin Pucar and 

Miroslav Repiĺ were appointed members of the Management Board. 

The term of office of the Deputy President of the Management Board of Podravka d.d. expired for 

Branko Vuljak and at the same time his term of office as member of the company Supervisory 

Board was reactivated. The term of office of the President and members of the Management Board 

of Podravka d.d. starts on the day of appointment. 

 

6. Mineral water under Studenac brand was awarded the Superior Taste Award by the International 

Taste & Quality Institute of Brussels ï one of the leading world organisations which test the quality 

of taste of all product categories from the food and beverage segment. The Superior Taste Award 

category tests only products currently on shop shelves and only products from companies that hold 

quality control certificates are eligible for testing. Studenac was granted the highest three star score 

and placed in the category of exceptional taste and quality. The significance of this award is best 

illustrated by the fact that by rule less than 10% of the tested products manage to score three stars 

and over 90% of the maximum marks, respectively. 
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Other awarded Podravka products ï Mild Ajvar, Lino lada, Donut mix, Corn bread mix and Seed 

bread mix were also granted scores allowing them to communicate the internationally recognised 

quality label ñSuperior Taste Award 2010ò on their packaging in the next three years, which 

establishes them a place among high-quality food products. 

 

7. Based on the analysis of the Vegeta brand market potential in the çculinaryè segment, it was 

concluded that the Vegeta brand has extremely great expansion potential in the segment of special 

food seasonings on the market of Poland. This is the reason underlying the strategic decision to 

make a move into the category of special food seasonings, which will in the long-term generate 

sales growth and be a significant step in the further development of the Vegeta brand in Poland 

and other markets of Central Europe. This project has presented 25 new products under the 

Vegeta brand to consumers on the market of Poland. 

 

8. Podravkaôs Vegeta Natur was announced Hit FMCG product of 2010 in Poland in the selection of 

the prominent merchant magazine, Ģicie Handlowe. Vegeta Natur was assessed the best novelty in 

shops by directors of leading retail chains who chose products with the highest profit potential. The 

criteria of the jury for selecting hit consumer products were innovation, product quality, availability 

in shops, price, packaging and sales support.  

Vegeta Natur is a completely new product in the segment of universal seasonings, inspired by 

nature and for those who take pleasure in taste and attach importance to a healthy diet. 
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Notes 

Upon the completion of the restructuring process within the SBA Services the sales of the Podravka Group will be 

reported according to two Strategic business areas ï SBA Food and beverages and SBA Pharmaceuticals starting 

from the first quarter of the year 2010. In compliance to these changes we report on the sales of the Podravka 

Group accordingly as follows: 

 

SBA "Food and beverages" 

1. Business program Food 

Á Podravka brands 

 Podravka dishes (Podravka dishes, Fruit and vegetables, Rice and legumes, Mill products, 
Frozen food)  

 Baby food, sweets and snack 

 Fish and fishery products 

Á Other 

2. Business program Food seasonings 

Á Podravka brands 

Á Other 

3. Business program Meat 

Á Podravka brands 

Á Other 

4. Business program Beverages 

Á Podravka brands 

Á Other  

SBA "Pharmaceuticals" 

 

Taking into account the fact that the restructuring process within SBA Services has finished, a reclassification of 

revenue was made and therefore the Group's revenue structure account differs from the one disclosed in the 

reporting period of the year 2009. Sales under Other have been separately disclosed for each business program 

within the SBA Food and beverages, which from 2010 together with the sales of commercial goods, private brands, 

service production and B2B also covers a part of the revenue of the former SBA Services which due to the 

completion of the restructuring process have been reduced to the lowest possible level. 

 

The sales of 2009 have at the same time been adjusted to the classification in 2010. 

 

Disclaimer 

This release contains certain forward looking statements with respect to the financial condition, results of 

operations and business of the Podravka Group. These forward looking statements represent the Company's 

expectations or beliefs concerning future events and involve known and unknown risks and uncertainties that could 

cause actual results, performance or events to differ materially from those expressed or implied in such statements. 
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Sales per Strategic Business Areas (SBA) 

                      in millions of HRK 

Item 
no. 

SBA 
Jan-Jun 2010 Jan-Jun 2009 Index    

2:4 Amount % Amount % 

0 1 2 3 4 5 6 

              

1 Food and beverages 1,315.8 79.1 1,368.5 78.8 96 

2 Pharmaceuticals 346.9 20.9 369.1 21.2 94 

              

  Total 1,662.7 100.0 1,737.6 100.0 96 

 

Sales revenue of the Podravka Group in the first six months of 2010 amounted to HRK 1,662.7 million, 
which is 4% less compared to the same period of the year 2009. 

The sales of the SBA Food and beverages totalled HRK 1,315.8 million, which represents a sales drop of 

4% compared to the same period of the year before. This drop is generated by the drop of sales of the 

SBA Food and beverages in Croatia (-11%) as the market of Croatia still shows no signs of domestic 

consumption recovery. The negative trends in retail trade1 and employment2, continued in the second 

quarter of 2010 contributing to the adverse expectations of consumers with negative effect on domestic 

consumption. The sales of the SBA Food and beverages on foreign markets grew 2% mostly resulting 

from the economic recovery and consumption growth in EU countries whose contribution in the total sales 

of the SBA Food and beverages is 30%, representing at the same time a growth of 7% compared to the 

same period of last year.                                                                                                                                               

According to market groups, foreign markets which have recorded a growth of sales are the markets of 

Western Europe, overseas countries and the Orient (19%) with the highest contribution coming from 

market of Australia (43%), Turkey (829%) and Austria (28%) and Central Europe (10%), with the highest 

contribution coming from market of Poland (25%) and Czech Republic (7%). Sales drop was recorded on 

the markets of South-East Europe (-6%) where the impact of the economic crises is still going strong as 

opposed to the countries of Western and Central Europe. 

The SBA Pharmaceuticals achieved sales in the amount of HRK 346.9 million, which represents a sales 

drop of 6% compared to the same period of the year 2009. The quoted drop results from lower sales on 

the market of Croatia (-11%) influenced by the drop of sales of prescription drugs (-10%) and OTC 

products (-18%). At the end of June the new General and Additional List of Drugs of the Croatian Health 

Insurance Institute (HZZO)3 came into effect with lower prices for a large number of drugs. As the relevant 

price reduction had been announced months in advance, drug buyers (suppliers, wholesalers) reduced 

their stocks while awaiting lower prices. The drop of sales of OTC products results from the crises and 

weaker buying power, as customers have given up purchasing unnecessary drugs. The SBA 

Pharmaceuticals achieved a sales growth of 2% on foreign markets generated by a sales growth of 

prescription drugs (13%). Foreign markets with the highest sales growth are market of Russia (85%), 

Slovakia (25%), Serbia (20%) and Czech Republic (13%). 

                                                           
1 The sales drop in retail amounted 6.1%; Source: Central Bureau of Statistics, Monthly statistics report, no. 6, 2010. (data for 
the period 1-5.2010) 
2 Total increase of unemployment was 18.9%; Source: Central Bureau of Statistics, Monthly statistics report, no. 6, 2010. (data 
for the period 1-5.2010) 
3 Croatian Health Insurance Institute 
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New products in the second quarter of 2010 

 

  

 

 

 

 

 

 

   

  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Vegeta universal marinade, Vegeta piquant marinade, Vegeta 

Mediterranean marinade and Vegeta garlic marinade are for all 

those who desire a moderate and compact taste of meat and fish 

dishes, goulash and vegetable stews. The exquisite combination of 

oil and vinegar, dehydrated vegetables and spices in these Vegeta 

marinades guarantee an irresistible taste of all your barbecues, 

roasts and similar. Products contain no preservatives, flavour 

enhancers nor aromas. 

Fant seasoning mix for chilli con carne is an ideal base for 

preparing this piquant seasoned dish. 

Fant seasoning mix for meat and vegetables in a wok assists 

in simple preparation of exotic dishes. 

Fant seasoning mix for stewed vegetables Ratatouille helps 

prepare vegetable specialties containing a combination of different 

vegetables and a selection of fine herbs. 

Fant seasoning mix for Stroganoff is an ideal base for preparing 

the famous Russian dish Stroganoff. 

 

Soup with vegetable and semolina dumplings, 

Soup with meat and semolina dumplings and 

Soup with liver and semolina dumplings are new 

Podravka soups where each bag of soup contains 

extra quantities of two different kinds of dumplings.   

 

 

 

 

 

 

 

Lino vanillino flakes with an irresistible taste of 

vanilla, containing 7 vitamins and white chocolate. 

Lino pillows are an excellent choice for the start of 

the day and offer delight in the extraordinary taste 

coming from a combination of top quality cereal and 

crunchy cocoa cream filled pillows. 

Lino keksolino apple is an excellent combination of 

cereal, biscuits and real apple with 9 vitamins and 

calcium. 

 

Green olives, Green pitted olives and Green olives stuffed with pepper 

paste. By taking over the SMS brand, loyal customers have been offered a 

recognisable traditional recipe and quality now refreshed by a new design. 
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Special food seasonings under the Vegeta brand on the market of Poland   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Vegeta do pikantnego kurczaka / for spicy chicken,  

Vegeta do kurczaka / for chicken,  Vegeta do grilla / for grill, 

Vegeta do pikantnego grilla / for grill pikant, Vegeta do 

grillowanych szaszĠyk·w / for shashlik, Vegeta do miňsa 

mielonego / for minced meat, Vegeta do bigosu / for bigos, 

Vegeta do ryb / for fish, Vegeta do flak·w / for tripes, Vegeta 

do gulaszu / for goulash, Vegeta do wieprzowiny / for pork 

Vegeta do kebaba i gyrosa / for gyros/kebab, Vegeta do daœ 

wĠoskich / for Italian dishes, Vegeta do daŒ chiŒskich / for 

Chinese dishes Vegeta do daœ meksykaœskich / for 

Mexican dishes  

 

Vegeta Natur do zioĠowego kurczaka  / for chicken with 

herbs, Vegeta Natur do zğocistego kurczaka  / for golden 

chicken, Vegeta Natur do grilla  / for grill, Vegeta Natur do 

grillowanych warzyw  / for grilled vegetables, Vegeta Natur 

do daœ z ziemniak·w  / for potato dishes,  Vegeta Natur do 

tost·w i zapiekanek  / for toasts, Vegeta Natur do saĠatek  / 

for salads, Vegeta Natur do kefiru i twaroŨku  / for cottage 

cheese,  Vegeta Natur do mozzarelli i pomidor·w  / for 

tomato and mozzarella, Vegeta Natur do daŒ z grzyb·w  / 

for mushrooms 

Vegeta Natur do é  / Vegeta Natur for ... was created inspired 

by the richness of nature. Each of 10 original food seasonings 

Vegeta Natur for...contains only natural and finely selected 

ingredients ï aromatic herbs, dehydrated vegetables and fresh 

spices. The products contain no artificial additives, flavour 

enhancers or preservatives. Food seasonings from the series 

Vegeta Natur for ... offer a range of interesting compositions, 

equally for warm dishes ï mushroom dishes, potato dishes or 

baked vegetables as well as for cold dishes ï for kefir, cottage 

cheese with cream, tomato and mozzarella and all kinds of 

different salads.  

             

 

Vegata do é  / Vegeta  for ... is an offer for modern consumers who 

appreciate perfectly seasoned dishes with a rich and distinguished taste. 

The line consists of 15 classic food seasoning compositions of the highest 

quality dehydrated herbs and vegetables carefully selected for the most 

popular dishes, equally for traditional Polish dishes ï among others with 

minced meat, bigos, tripes, chicken, as well as for world dishes ï for 

Chinese, Mexican and Italian dishes all up to kebab or meat sticks. Thanks 

to this rich offer of food seasonings from the Vegeta doé / Vegeta for é, 

our favourite dishes can be quick, simple and easy. 


